HOMELESSNESS IS NOT A
EPIDEMIC THAT REQU

'PROBLEM, IT'S A GLOBAL
/IDUAL ATTENTION.
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SEASON OF SUMENTARY

Season of Drought is «
documentary reveollng homelessn

America through the voices of thos
lived it. Blending human stories wi
insight, it moves audiences beyonad
inviting empathy, reflection, and m

action.



SEASONG
I DROUGHT

THE DOCUMENTARY



http://www.youtube.com/watch?v=fAbgQjioD1o
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www.seasonofdrought.com






RAISES NATIO

e Educate the public on

homelessness through...
o  Authentic Stories
o Expert Insights
o Community Voices:

e Reach diverse audiences throug
Festivals

Nilelagllale
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Community Screenings
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WRES LASTING
FIANGE

Doc ent Solutions
o “By highlighting what works, the
documentary can serve as a
roadmap for other communities.
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Spark Policy Conversations
o Local and National policy Spheres
e Track and Report Impact
o Ensuring accountability and

demonstrating the project’s lasting
value



— Enhances accss
- Demonstrates proof-of-c J¢

n=dilutive capital
Ciers for project expansion
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DISTRIBUTION ATTENTION

— Increases visibility within streamer & distributor pipeli
— Opens buyer conversations through early market fr
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AUDIENCE TESTING

— Provides data on narrative clarity, tone, and character
resonance
— Informs creative decisions and reduces investor risk
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IP SCALABILITY

alidates expansion across formats (series, film, games)

upports long-term monetization through franchise growth
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EARLY PRESTIGE

— Festival laurels function as third-party validation
- Elevates positioning in media coverage, award circuits,
and pitch negoftiations
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STAY INFORMED
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@ SEASONOFDROUGHT@GMAIL.COM

QO 7006-814-9323
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http://seasonofdrought.com

